


“Each fragrance Room 1015 comes with an original music track 
that describes the scent. We call it : Listen to your fragrance”.
Dr. Mike

Amerikas Marketing
https://room1015.com/content/6-music


Click here



ROOM 1015 

Stop and rewind to a time when the Continental Hyatt Hotel, aka the 
“Riot House,” was the place to be. The 70s was a decade of total delirium for 
any self-respecting rock group. And L.A. was an inevitable stop on the journey. 
The motorcycles in the hallways, the rooftop pool overflowing with bubbles, Jim 
Morrison dangling from a balcony, the epic battles of Keith Moon from The 
Who… Or, even more iconic, the Christ-like Robert Plant who took himself for 
a Golden God above the Sunset Trip with his angel’s hair, Nepalese bracelets 
and skimpy T-shirt,convinced that he had finally found the Stairway to Heaven. 
Today, Room 1015 remains a place of contemplation. The nostalgia of an era 
of absolute freedom, where the air still holds the lingering smells of sweat, 
leather, fur, alcohol, a burned patchouli leaf and an open flight case…

FOUNDER DR. MIKE  

Michael Partouche started out as a doctor of lotions and potions  amidst an 
army of pillboxes. Despite the musicality of the complicated names, this was a 
prison sentence of eternal boredom for the apothecary with crow-black hair 
and tattooed skin, inked with symbols of rebellion. Fleeing the discipline of the 
pharmacy, he threw himself heart and soul into hypnotic rhythms, piercing 
melodies, tortuous solos… In short, psychedelic rock. The guitar was his 
salvation. Michael stage-dived into rock “that enhances the fields of 
consciousness,” its treacherous delirium, its carnage and devastation, its 
flamboyance and immoderation, its romanticism caught between revolt and 
desolation… Now a rocker by trade, Dr. Mike moved to London for five years, 
where he learned the ropes on tour and on stage. Back in France, he decided 
to unite his two passions in his own fashion.  At the crossroad of skincare and 
music, he found fragrance…Treating the illness of “anonymity” with powerful 
scented potions, bandaging vacant souls with perfumes featuring perfect 
accords, countering the effects of the passing time with indelible trails.

ABOUT 



THE COLLECTION 



hollyrose
eau de parfum

OCTOBER 2017



HOLLYROSE campaign feat. model & actress BIANCA O’BRien



Cement flowers flout and sprout on Sunset Boulevard. Powered by the rock 
star fantasy, deflowered by the love of art, these young innocent ROSES 
become clutching vines in twisted poses. From anonymous groupie 
bedrooms to Hollywood backstage feats by way of their idols’ crumpled bed 
sheets, these ORCHID women awaken, leaving a scent of skin, night and 
caresses in their wake. Petals and thrills under the frills. In the dip of an 
ankle, like a fragrance of finely worked LEATHER, scratched with tales by 
the nails of guitar gods. A captivating, alienating trail without fail… Between 
romanticism and decadence. 

“The fragrance Hollyrose is a black leather rose and refers to teenage 
groupies who ruled over Sunset Boulevard in the 70’s. Anita Pallenberg, 
Bebe Buell, Pamela Des Barres were the muses and queens of the 
Hollywood scene, dating the likes of Jimmy Page, Mick Jagger, Alice 
Cooper, Robert Plant, Iggy Pop… Hangin’out in L.A, becoming the next 
somebody, the next fashion icon on some magazine covers, rock stars and 
their devotees could parade their sounds of tomorrow dressed in clothes of 
derision. A perfume as a tribute to these amazing women who sent most 
powerful rock n’ roll men to their knees”. Dr. Mike   

HOLLYROSE eAu de parfum,  
100ml, $125 (OCTOBER 2017)

Top Notes:  Black pepper, Blackcurrant
Heart Notes: Rose absolute, Orchid
Base Notes: Tuscan leather, Patchouli

Perfumer: Jérôme Epinette

Amerikas Marketing
https://gallery.mailchimp.com/a2a77a9f22a6c692d49c77b2c/files/eef3c694-fb17-4fa1-9839-70926652688d/HOLLYROSE.mp3


Hollyrose Song discover it here



Inside Room 1015, in a misty bathroom scene (cardamom steam), a group 
of young souls (drizzles of bergamot) track down their prey in a virile attack 
raid (sizzles of blue lavender pomade). The blade slides and slices 
(geranium oxide). Not one hair survives the ride. Over smooth skin crinkled 
with laughter and sprinkled with madness (crisp Apple splash) glide grave 
waves of nostalgia (Davana crash). Before hitting the stage, in a daze by 
the days, these musicians think of Yesterday… And play their heart out 
Today!(arm-wrestling game between aristocratic Vetiver, seemingly tame, 
and Ambroxan, the sweat of divine lovers under another name).

 
“A fresh and aromatic fragrance inspired by a picture of the Beatles 
hangin’out in a hotel bathroom, shaving and having fun. When I saw this 
pic, I immediately tried to imagine what would be the smell inside that 
bathroom: vetiver? Lavender? Perhaps Santal? Yesterday is a fern 
revisited in a modern way. Think YES TODAY! A tribute to the unique spirit 
that musicians have, being kids and grown ups at the same time, walking 
on the thin line between dream and reality, teenage years and adult world. 
Now, Remember: We don’t stop playing because we grow old; We grow old 
because we stop playing! “ Dr. Mike   

 
Top Notes: Bergamot, Carvi, Sweet Orange, Thym, Basil, Cardamom
Heart Notes: Lavender, Rhubarb, Davana
Base Notes: Santal, Vetiver, Musk, Amber Woods, Tonka Bean

YESTERDAY eau de parfum,  
100ml, $125

Perfumer: Amélie Bourgeois



The 90s… Life is easy-breezy, ripe for the taking, full of French 
kisses and chewing gum. Life is carefree with a close-knit clan in 
Doc Martens and old leather. Life is rebellious, pulsing to the
sound of power ballads, love tapes, glam rock and first drinking 
sprees. Androgynous silhouettes glow clean and sensual. Fresh 
Mint mashed in vapors of Anise and Cumin, brisk Grapefruit
provoked by sharp attacks from Poplar Bud, strict Cedar melted 
into grunge Leather…Metal romance in a flash, nostalgia of a 
sentimental age in a whiplash.

”Power Ballad is a fresh, spicy and leathery fragrance inspired by 
the 90’s High School years when we were dancing on Heavy Metal 
power ballads. I remember the first French kiss with notes of Gin 
and Tequila, the chewing gum stolen proudly from the mouth of a 
lover, like a trophy. An era with Grunge style as a symbol of 
rebellion: destroyed denim jeans, checked shirts, Leather jacket, 
Doc martens and bleached hair!”. Dr. Mike

Top Notes: Bergamot, Lime, Spearmint, Grapefruit
Heart Notes: Juniper, Cumin, Coriander, Anis
Base Notes: Poplar bud, Vetiver, Labdanum, Cedar

POWER BALLAD eau de parfum 
100ml, $125 

Perfumer: Amélie Bourgeois



The guitar case opens with a shudder to reveal its composed clutter: The 
electric shock of lacquered wood and the metallic slap of tight strings. 
(Ambroxan for the punch of wood and an overdose of Cedar for a noble 
touch…) The sweat of overheated, mistreated wood. (Oak wood and 
Hydrocarboresin for a sensual thrash) Late-night ash, a cloud of air, an 
injection of the past right into the veins. (Iris and Nutmeg for their dust-
powder aspect. 

”I will always remember the day i opened a guitar case for the first time. 
That was in the early 90’s, It was a Gibson. I was struck by its smell, like a 
powerfull mix of wood, Lacquer and metal… I think Electric Wood was 
born that day.” Dr. Mike.

ELECTRIC WOOD eau de parfum,  
100ml, $125

Top Notes: Nutmeg, Lemon, Sage
Heart Notes: Cedar Wood, Oak Wood
Base Notes: Iris, Musks

Perfumer: Anne-Sophie Behaghel



Your tattoos tell your story, your dreams and your protests… Your 
skin is clean, but not blank. Eau de Cologne does not erase black 
water. In a strum, Bergamot succumbs to Black Pepper. Cistus 
excites the top notes.Cardamom and an Aqueous NoteE float 
away and indelible ink warms the skin with Saffron notes that stay. 
Resins and Suderal bleed over the heart. Castoreum structures 
the skeleton, deeply imprinting it with its animal fascination. A tribal 
scent, a mental decal. 

“Tattooing is an ancient practice that originally signed the 
membership of a tribal, religious group or was used to indelibly 
mark slaves and prisoners. In the 19th century, the convicts called “ 
Bagnards “ in France showed ink stigma very meaningful, making 
their bodies a veritable identity card. Even though it has now 
become a lifestyle, tattoos remain very personal and tell the story of 
someone by connecting to a memory. This precious moment of the 
past becomes extended to lifetime thanks to ink. Atramental is an 
unusual fragrance that evokes the unique scent of tattooed skin”. 
Dr. Mike

Top Notes: Bergamot, Lemon, Cistus, Aqueous note  
Heart Notes: Cardamom, Black pepper
Base Notes: Resins, Saffron, Suderal, Castoreum   

ATRAMENTAL eau de parfum,  
100ml, $125

Perfumer: Anne-Sophie Behaghel



The Dr. Mike’s Discovery Kit Experience excites your ears 
and nose! 2.5 ml sprays of our fragrances HOLLYROSE, 
YESTERDAY, ELECTRIC WOOD, ATRAMENTAL, POWER 
BALLAD and BLOMMA CULT together with BLOTTERS and 
a DOUBLE SIDED VINYL RECORD featuring six tracks about 
the brand and its scents. All songs by London based musician 
PAT DAM SMYTH. (downloadable)

The Discovery Kit will be upgraded in December 2017 with a 
new white vinyl record featuring one track describing each 
fragrance, a biography and an anthem ROOM 1015.

AVAILABLE ONLINE, 18€

listen to your fragrance 

Listen to all tracks about the scents on www.room1015.com

http://www.room1015.com


CHATBOT ON FACEBOOK MESSENGER 

A fun  and modern way to help to choose your fragrance online, thanks to Keith, our Facebook messenger chatbot, 
accessible on our website, or directly on Room 1015 Facebook page. The Chatbot will guide you to choose your scent by 
type or by doing a music quiz! Purchase can be made via messenger. Click below to go to try!

https://www.messenger.com/t/140240956380755/
https://www.facebook.com/room1015
https://www.messenger.com/t/room1015


press 



www.room1015.com 

FRAGRANCES 

HOLLYROSE - $125 
YESTERDAY - $125  

ELECTRIC WOOD - $125 
BLOMMA CULT - $125  
ATRAMENTAL - $125 

POWER BALLAD - $125 

EAU DE PARFUM // 100ML 

RETAILERs LIST  

AVAILABLE ON ROOM1015.COM 

DISTRIBUTOR USA 

Amerikas - José penalba 
JP@amerikas.com 
t:+1 212 957 1200 


